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• Articles of interest written for the non-statistician, published on Stats SA’s website

• Data stories are written to:

• Summarise specific releases or reports

• Cover specific themes or subjects, drawing from multiple publications

• Contribute to conversations in the public sphere or to major news stories
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• Short: <700 words

• The heading: catchy

• The hook: the first 

paragraph draws attention

• The graphic: at least one 

is included

Moving beyond key results

• Trend

• Element within the 

publication that isn’t 

discussed often

• Links to other publications

• Links to current news in 

the media

What makes a data story unique?



Data stories are often accompanied by infographics and distributed on Social Media

Data stories are also often picked up by Traditional media

Search engines: Data Stories obtain top rankings for certain search terms
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Our data stories solicited 
195 224 unique page views 

in Q1, which made up 13,3% 
of total website hits. 
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In 2017 data stories made up 8,5% of unique page views by for the entire website. 

For Q1 2020/21 this has increased to 13,3% (13 data stories published in Q1:20/21)


