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About CID "] Development

The Center for International Development (CID) at Harvard University works to
advance the understanding of development challenges and offer viable solutions
to problems of global poverty.

Research at CID is conducted through three primary programs that address the core
intellectual challenges of sustainable development:

Growth Lab Evidence for Policy Building State Capability
Design
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at Harvard Umiversity

Growth Lab faculty and fellows engage in
theoretical and empirical research on the
determinants of growth and its social,
political, and environmental sustainability.

Faculty and fellows are conducting
research projects in 12 countries

#2 ranked university think tank in the world
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at Harvard University



















Nk -
@

]' i
L :
LA BRI l

o
RO
B S,
s

@ o
7 Py




us. - CANADA AUSTRALIA JAPAN KOREA - EUROPE
MBoeing - M Bosing M Boging B Kawasaki B KAL-ASD - M Messier-Dowty :
B Vought - : M Fuj : - 1 Latecoers

: AMlenia
B Goodrich Saab

Charleston, 5.C.

CIOFFRIDET O XN THE FO DR DO AN Y



P 19axOOF o2 o)y

03

i

L]
N

>§X=$ﬂ @:ﬂl" H v

Hausmann et al 2014
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Between 25% & 50% [ More than 50% Bustos & Yildirim 2017
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PRODUCT SPACE

What did the United States export in 2015?

What did the United States
export in 2015?

http://atlas.cid.harvard.edu/



What did Switzerland export in 20157

$226B USD

Wrist watches and
pocket watches
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Wrist watches and pocket watches in cases
of precious metal

including crutchy
splints and other
—il fracture appliances;
artificial parts of the
body; hearing aids

Jewel
precious
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Where did Switzerland export Cocoa powder, sweetened to in 2015

$898M USD
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Who exported Cocoa powder, sweetened in 20157

$24.7B USD

Germany  Belgium LlEND United | Canada

Switzerland
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What did Switzerland export in 20157

$226B USD

Wrist watches and
pocket watches
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Wrist watches and pocket watches in cases
of precious metal

including crutchy
splints and other
—il fracture appliances;
artificial parts of the
body; hearing aids
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Who exported Wrist watches and pocket watches in 19957

$10.7B USD

Hong Kong CICUR Switzerland
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Who exported Wrist watches and pocket watches in 20157

$24B USD

Switzerland N China
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Switzerland in the Product Space
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Chile in the Product Space

Refined copper and copper
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Complexity

Which products are feasible for Switzerland in 20147

$34B USD
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Complexity

Which products are feasible for Chile in 20157

$6.36B USD
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Try the Atlas of Economic Complexity and
let us know what you think:

http://atlas.cid.harvard.edu/

sebastian_bustos@hks.harvard.edu
annie_white@hks.harvard.edu




