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Access ITC’s Tools — Free to developing countries & ITC Partners
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= Trade Map

- Market Access Map Enhancing the transparency of global trade and market access 0

» Investment Map

» Trade Competitiveness

- Product Map Free to users from developing countries. Pl iinii ? Create vour account het

The International Trade Cenire has developed five web portals: Trade Map, Market Access Map, Investment Map, Trade Compej
Product Map to enhance the transparency of global trade and market access and to help users in their market analyses
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Number of users who logged into ITC market analysis tools at least once, by region
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Trade Map’s characteristics

More than 1.1 billion records on a monthly, quarterly or yearly basis (by period, product,
reporter, partner)

Yearly data at the 2, 4 or 6 digit level in HS revision 1, 2 or 3 available since 2001, for
more than 170 countries, based on Comtrade data (~95% of world trade). For non
reporting countries Trade Map includes data using mirror statistics.

Yearly data at tariff line level available for more than 150 countries (~85% of world trade)
based on Comtrade data or directly collected and processed by ITC.

Monthly and quarterly data 2009 available for 80 countries representing around 80% of
world trade flows. September 2010 is available for 6 countries and the first two quarters of
2010 are available for 55 countries from the 2-digit level until tariff line level, collected and
processed by ITC.

Trade Map is available in English, French and Spanish for the 120,000 users registered
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Alternatives for displaying data

Imports j Time Series j |I:+3.r cuuntr'_-,rj |Diren::t Dataj' “1Yearly data j ' |‘u’a|ues j US Daollar j
Exports Trade Indicators by country MM Direct Data  EREEOREC Values | |Argentine Peso
(uarterly data 1Quantities - {Australian Dollar
Trade halance by semice Growth in value Brazilian Real
Growth in quantity Canadian Dollar
|Share in value in % Chilean Peso
Unit values Danish Krone
Growth on unit values Euro
Index on values Morth Korean Won
|Index on unit values | |MNorwegian Krone
FPound Sterling
Rand
Russian Ruble
Swedish Krona
Swiss Franc

Yen




Managing groups

);g Egg;mm‘ Trade Map

I Home Selection Menu Investment Market Access Reference Material My Account FALC Conditions of use About

__ - e
Manage my Country Groups
Manage my Product Groups

@ Imports € Exports

[Product =] & Single © Group / * Advanced Search

& Country © Region \

Create your own product or country group
to suit your needs

Trade Indicators Yearly Time Series Quarterly Time Series Monthly Time Senes

o
I TC H FOR GOOD



Regional trade between COMESA and GCC

Existing and potential trade between Common Market for Eastern & Southern Africa (COMESA) and Gulf Cooperation Council (GCC)
iThE data aggregated are mirror and direct data: the values are shown in purple.
EUnit :Us Dollar thousand

Common Market for

Common Market for

Eastern & Southern Gulf Cooperation Eastern & Southern Indicative
F d t 0 - " N -
roduc Product label Africa (COMESA)s Council (GCC)s imports Africa (COMESA)s potential
code exports to Gulf from world exports to world trade
Potential
Value in 2009 Value in 2009 Value in 2009 ey
in 2009
|TEZ‘JTJ!’;L All products 2,760,476 261,623,403 85,150,041| 82,389,565
170111 Raw sugar, cane ( 27 178315 540,941 ﬁ?4,292 )
T-shirts, singlets and other vests, of S—a>_{ /
610910 cotton, knitted 5 \ 169,629 383,49 169,624
Copper cathodes and sections of
740311 cathodes unwrought 170,695 318,362 086,471 147,667
Tunas,skipjack&Atl
bonito,prepard/preservd, whole/in
160414 pieces,ex mincd 0 109,904 418,148 109,904
Mens/boys trousers and shorts, of
020342 cotton, not knitted 33 1% 4432 073 130,455
In 2009, COMESA exports of raw sugar cane to
GCC were very small while GCC demand was
N important and COMESA exports to the world was
<% 1TC high EXPORT IMPACT
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List of COMESA countries exporting raw sugar cane

:The world aggregation represents the sum of reporting and non reporting countries
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Trade Indicators

e Trade : Annual Annual Annual Share in
Exporters exported in  balance in Quantlty:‘ qlflant Unit value R grnwtl'.l Ll e world
2009, in USD 2009 inusp SXPortedin Y o iy Value quantity st el
e ean i 2009 Unit between between between 9%

_ 2005-2009, % 2005-2009, % 2008-2009,
["World 5,918,932 -310,421| 27,526,432 Tons 360 14 i 24 100
|[COMESA aggregation 540,941 123,672 5.5
I"Mauritius 154,894 151 115 248,494 Tons b23 -16 -24 -47 1:6
|'Swaziland 106,260 106,260 176,971 Tons B00 -2 -12 -15 1.1
?‘Eambia 94,276 94,273 155,053 Tons 608 5 -5 6d i |
\'Zimbabwe 71,487 61,607 131,800 Tons 542 0 -18 481 0.7
i'Malawi 70,1593 70,182 117,080 Tons 600 12 4 38 0.7
I Sudan 18,612 -359,023 30,115 Tons big8 20 -10 0.2
i'EthiDpia 14,898 -10,785 27,001 Tons 552 38 33 10 0.2
;'Madagascar 7,257 -15,395 12,479| Tons 582 50 67 82 0.1
"Burundi 1,850 1,594 3,000 Tons 617 21 12 36 0
I'Kenya 877 -13,079 1,150 Tons 763 -37 345 -59 0
254 -3,846 510| Tons 498 -21 -63 0
‘r 83 -46,787 22| Tons 3773 58 o8 §

EXPORT IMPACT
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List of partner countries for raw sugar cane exported by Mauritius

Share in - Share of partners countries in world imports =
Mauritius's exports, % . - .
EnA .
Eo-1% 5%
=1-5%
20-50%
Q" C In 2009, Mauritius exported raw EXPORT IMPACT
IT sugar cane mainly to EU FOR GOOD
countries




List of GCC countries importing raw sugar cane

Saudi Arabia and the United Arab
Emirates are the two main importing

Sources : ITC calculations based on COMTRADE statistics. .
countries of raw sugar cane
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The data aggregated are mirror and direct data: the values are shown in purple.
Unit : U5 Dollar thousand

Imported value Imporied value Imported value

Importers . . !
in 2007 i in 2009

World 9,297,646 9,578,278 10,229,353
Gulf Cooperation Council (GCC) /

Aggregation 626,337 235,601 174,319
Saudi Arabia 278,774 78,587 173,121
Kuwait 108 3,022 538
Bahrain 234 / 837 246
Oman 47| / 384 171
Qatar 5,3?1/ 2,865 143
United Arab Emirate 7 ) 341,803 49,906

'\

The United Arab Emirates have not reported trade

Q"‘ data at the HS 6-digit level in 2009 EXPORT IMPACT
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List of supplying countries for raw sugar cane imported by Saudi Arabia

Brazil _
Share in Saudi Arabia's impors : 95.8 %|

Share in
Saudi Arabia's imports, %
I NA
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Madagascar’s exports of frozen shrimps

Madagascar exports in
value (US$ thousand) from
Q1 2007 to Q2 2010

Madagascar exports in unit
value (US$ per kg) from
Q1 2007 to Q2 2010
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Data availability of COMESA countries in Trade Map
(quarterly basis)

Countries A 2007 2008-01 | 2008-G2 | 2008-G1 | 2008-04 2008-C4 | 2008-G2 | 2003-03 | 2009-04 | 2040-G4 | 2090-Q2 | 2040-D

Common Market for Eazlern & Southern Africa (COMESA)
. Burundi
. Comoros
. Democratic Republic of the Conga
. Djibouti
. Egypt
. Eritrea
. Ethiopia
. Kenys
. Libyan Arab Jamahiriya
Madagascar
. Malawi
I Mauritius
. Rwanda
| Seycheles
. Sudan

Swaziland
: Uganda
: Zambia
. Zirmbabwe
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For additional information on

ITC Market Analysis Tools
Visit

www.intracen.org/marketanalysis

or contact

delachenal@intracen.org
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