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Preamble 
At the last sevt%?UNGEGN Meeting in New York in 1994, an actMy plan was 
outlined for the &arklng Group on Q ublii and funding. Because of limIted time and 
wsources and the need for the pubMy and funding actions to be dfiven by Mrategic 
assumptions. the activities listed have not been progressed in terms of the timetabk. 
A heightened emphasise on publicity and funding requires a c&Mow8 and 
wnsensus on stratagk diredians and pfioMa8. Because eF this I am of the view that 
the eighteenth UNGEGN should considsr issues of vision and slralsgy and confirm 
or develop directions and principlea, endorse collection and exchange of information, 
88 a basis for the programme of a&&y over the next letm. Accordingly I have 
prepared a Working Group Report for the further wn$ider&ion by the meeting. 

Review of Role & Viion 
A ‘Drsft Stralegic Outline’ has been appended to provide a barb for discussion and 
the further development uf an UNGEGN strategy- This is nea%8afy as the Mective 
work of the Publidty and Funding Commi&e is dependent on its a&By being 
aligned tc the overall UNGEGN strategic direclion. 

Pub#ty Material for UNGEGEN 
The existing UN Newstetter is a valuable means of wmmunitaiion among UNGEGN 
members. It can &iect end inform on the strategy and direction of UNGEGN over 
the next terms. Some very good documentation already exists particulariy the listing 
ol the resolutions of the s& UnBed Nations Confctren~ on the Standufdisatbn of 
Geographical Names and these can be taken further once a general programme of 
planned activity has been detennlnetd. 
Strategic planning cBn accommodate and align the activity of other international and 
regional organisations and can ordinate and utilise the acMy uuhid~ wouki 
othemise owur independently. For example ‘Namenforscfung. Name Studies. Le8 
noms proores’ producad by WaHer Oe Gnsyter & Co. Berlin . New York. 

Infatmation on UNGEGN i.e. Its aims, pn’ndpfes. functions, cornposItion, and 
operation has been fowardad to the New Zealand Ministry of Foreign Alfairs and 
Trade for inclusion in the next edition of the United Nations Handbook. We have had 
no informatior! on when the next edition of the Handbook Wnr be published. 

The draft can be finalised and distributed at a kmr a8t which could be sponsored by 
a member wuntry. However it is daslrable that the aim of the brochure its main 
recipients and ks prime message be agreed. This in turn depends in some degree 
on the direction and priorities that arise out uf the sVateglc planning exercise. 



National PubIMy 
Pub&&y within member countries can be a two wey pm. Fii the Mlfstives 
taken to meet particutat natianal needs may have some eppfication to other countries 
and If exchanged can be helpful to others. Where there has been a lack of national 
pubtidty, the activities of 0ther member states, pertiourerty those in the diin cBn 
encourage and support the development of en eppropriete level of nstional pubticity. 

Funding 
Where geographtcal naming pfopotid efe of wider interest it is posoi#e to obtain 
resaums from a combin8tion of dHlemnt eoun~~~. For exampie in NM Zealand hrvo 
Signifbnt toponyftk pro)eds weie funded through 8 agQmg8tdl ~wt’tb’ibd~~ 
from the New Zealand Lottery Grants Board, the New Zea&tnd Historic Pfecss Trust, 
the Ministry of Maon Development, the New Zealand 1990 Centennial Commissiin, 
the Oepertment of Survey end Land informetlon, and a Cerge wmmefde1 pdndng 
company. The Asia, South Gst, Pacific, South West, Oivisbn shared the workload 
and the resources to produce the DivIsfonaJ geographic names map. In both cases 
the was a clearly defined and understood project and product. Thus the funding was 
obtained once a product was described tiioh would &trod contniutlons, and fhe 
workk%I was adjusted in terms of tM avatibte funding and the time-SCY& in which 
the project coutcl rem&n viabte. 

Conclusion 
That the Eighteenth UNGEGN Meeting give further cbnsideretion to the issues raised 
in this Working Paper in the light of the diredions and rote already estaboshed or to 
be enhanced ovaf the next terms. That all member countries be invited to contribute 
as they see appropriete to the eclivities anslng. That the Wortdng Group be asked to 
proceed with an activity pfan eligned to the strategic thinking egreed et the meeting. 



UNITED NATIONS GROUP ON GEOGRAPHIC NAMES 

Publicity and funding Working Group 

Draft Strategic Outline 

Preamble 
Noting that the sociwconomic and environmental interests and the wefl being of the 
world’s nations 8re enhanced through emdent communication and the e%ctive use 
of geographic& names and the efkacy Of their ready av8ilobiri in an infern8tiona~ 
consistent and accepted format. 
Noting further that the United Nations has recognised this important fundlon through 
its 1959 ECOSOC resolutbns end its sfx crrnfereraces on the Standardisation of 
Geographic Names. end its support for the Untied Natiens Group of tiperts on 
Geographical Names (UNGEGN). 
Acknawledging that this misslon would berMIt from a simple sbitement, of the vision 
of what that missfon is 8nd some mitestones of how it will be advanced 
Recommends the fotlowSng draft strategic outline for consideration 

Vision Statement 
Furthering international re@on$hips, trade, cc~~peration and devekpment through 
consistent end unambiguous geographic4 naming systems. In ahor! developing 
standardised global geographic addresses for all Mufe appblions 8nd 
requirements 

Mission Statement 
To encourage. develop, 8nd pubftise programme8 and actMy which promote the 
work of the United Nations, itiwnational. regIonal, and national organisations in the 
8tal’IdardiSatiOn of geqraphii names. To advance the &ask aims of the Gfbup of 
Experts 8.s set out (a),to (f), In the statute and rules of pw%dure. 

Values 
l Consuttative approach on issues and &ions. 
l Democratic cutture for reaching dOCbiOn8 8nd developing ini!htiVeS. 
l Coilegiat approach to geogmphk naming standefds 8nd systems. 
+ Respect for the pturalistk neture of geographic names end their Uiver8e hktcwic. 

culturat and regional backgrounds and snvimnmants. 
I Decisions to be of 8 reawnmendatory chemaer. 
l Th8 standardisetion ofgmphicar names lo be based on &%&@imen& of 

science in relation to language treatment and the technical means of generating 
and processing toponymk data. 

l International standardisation to be carried out on the basis of national 
standardisation. 

Goals 
l Asses the mission of CJNGEGN with current United NatiOn8 strategic directions 

and priorities. 
l Conduct a review amongst members identifying their needs end expect&ions of 

the Working Group. 
- Develop a clear strategic plan to ordinate future activi%es of UNGEGN 
l Develop a programme to deIiir to mambW3 the SpecSc nssds and eC?ivities they 

have identified. 



l Encourage greater communication and exchange of refevant initiatives, ideas, 
information and documentation Mween members. 

l To identify key target groups and develop a publicfty programme to er18ur~ that 
they are adequately informed of aU relevant naming activity, guldetinss or 
prOcesses. 

l Identify possible and altemstive funding approaches and sources for p8flkulaf 
types of aotivity and compile an action plan to follow through. 

s Survey and identify the wide range of geographic naming activitias being 
undertaken by international, regional, nongovernmental and commercial 
organisations. 

l To undertake the functions 1, to 10, of the Gmup of Experts as set out in the 
statutes and rules of procedure. 

Mik3stones 
l Design a questionnaire to revfew the needs and expec&tions of the members. 
l Oevebp EI format and criteria for ther exchange of Uocumentation and irbmation 

between membefs.(To cover new or changed tagislation, or new or changed 
policy, srgnificant papers or reports orconference proceadings. aignfficant press 
releases etc. 

l identify target groups and the meweges on geographic naming. 
l Oecide the purpose, focus, and the format for the brochure. 
l Ident*@ the actions arising from the stmtegic plan that should be undertaken over 

the nel(t term. 
l Dewtop funding options to support spec%c geographic naming activities identified 

in the implementation of the strategic plan. 
l Select activities being undertatcan by other organisattons for wopemtion or 

support. 
l Survsy all membar countries end rewd aH relevant publicity and funding 

initiatives, which have been t&en by national namas euthafftIes. 
l ‘to review the operatkn of the UNGEGlU Newsletter co align it to currant directions. 


