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Overview
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Bioenergy sources

Firewood

Charcoal

Briquettes/pellets

Municipal waste

Bagasse

Animal waste

Husks (rice, coffee, groundnuts)
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Data sources
• Charcoal
• Firewood and Agro-residues
• National household 

Surveys

• Interpolation
• ExtrapolationEstimates

• UBOS
• MWE
• NFA
• MAAIF

Government 
institutions 

• Universities
• Independent researchersAcademia
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Data dissemination

How?
oPublications; Statistical abstracts/bulletins

oGovernment media house briefings

oWorkshops and meetings

o Exhibitions

oGovernment websites

o Emails

o Fieldworks

o Social media; twitter
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Target groups

Who?

Ministries, Departments and Agencies

Legislature/Policy makers 

Dealers in bioenergy products

Users of bioenergy 

Development partners
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Challenges

oComplexity of the bioenergy sector

oDisinterest in bioenergy by policy makers

oMoneta ry focus by promoters

oWrong ta rget groups

oWeak legisla tion
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Proposals/way forward for improving 
outreach

Strengthening policies and laws dealing with bioenergy

More aggressive promotions and sensitization

Budgeting for data collection and outreach activities

Clear identification of the right target audience  

Utilizing Government programmes such as parish development model
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