
Introduction to Stats SA



A national government department

Accountable to the Minister in the 
Presidency: Planning, Monitoring 
and Evaluation

Mandated to:

- collect, produce and disseminate 
official and other statistics

- coordinate producers of statistics

Activities regulated by the Statistics 
Act (Act 6 of 1999) provides for 
independence and oversight by a 
council

Who are we?



Statistics Act (Act 6 of 1999)*

Statistical production

Statistical coordination

African Charter on Statistics

(African Union adopted 6 principles*)

Fundamental Principles of Official Statistics
(United Nations adopted 10 principles)

Global

Continental

National

*Still to be ratified by SA

*Undergoing review

Global

Mandate



R2,1 Billion ($132,6 million)
Annual Budget 

Around 3000 
members of staff

Stats SA at a glance

More than 250
statistical reports

568 work programme 
targets



Stats SA publishes over 250 
publications 



Population

Labour
B

irt
hs

D
ea

th
s

C
R
IM

E

C
au

se
s 

of
 d

e
at

h

Y
o

ut
h 

un
em

p
lo

ym
en

t

Poverty

Marriages
Divorces

G
en

de
r

H
ou

si
ng

Si
ng

le
 h

ea
de

d 
ho

us
eh

ol
ds

Access to Water
Access to Electricity
Access to Transport

V
ul

ne
ra

b
le

 g
ro

up
s

Health Education

52

Measuring Society

Census

What we do



Measuring the Economy

Employment
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What we do



Surveys & 
Censuses

Sector statistics

Registers/Administrative records

Line Departments

Stats SA

Official Statistics

Policy 
analysis

Research

Input Process Output Outcome Impact

STATISTICAL PRODUCTION SYSTEM 



Triple scourge of 
• Poverty
• Unemployment  
• Inequality

Economic Growth, 
Investment 
and Redistribution

Policy (What?)

Intervention
for example
• EPWP
• Social Security
• Jobs Fund

Policy Makers

How to measure
• Methods
• Standards
• Certification

Statistics SALorem 
IpsumNDP

Statistics Informing Policy 



Information about South Africa to make evidence-
based decisions



Is South Africa 
a country I can 

to invest in?

Which 
villages in 

my 
jurisdiction 
still require 
access to 
sanitation 
services?

Which 
towns can I 
expand my 

business 
into?

Are social 
grants 

reducing 
poverty?

Is 
government 
really doing 

its job in 
providing 
adequate 
services?

Is that claim 
supported 

by the data?

Investor Policy maker

Local 
government 
official Entrepreneur Citizen Journalist

Evidence-based decisions for the



Accessing the information



statssa.gov.za is the 
key dissemination 
point



Data available via print, 
digital and mobile



Data available via print, digital and mobile



How are we measuring  brand perception improvements or decline 
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Average Monthly New User 
Growth for 2018 was 957 

(up from 751/month in 2017)
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Average Monthly New User Growth 
for 2018 was 323

(up from 211/month in 2017)
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OCT 2017 – APR 2018: 250
OCT 2018- APR 2019: 300

AVE/ad value: The advertising value equivalent (what we would've spent if it was paid for advertising)

Audience reach: potential number of people reached by our content/content mentioning Stats SA

Articles: The number of appearances in articles (where we were mention in articles)

OCT 2017 – APR 2018: 5 878 
OCT 2018- APR 2019: 4 615

OCT 2017 – APR 2018: 2 006
OCT 2018- APR 2019: 1 877

Updated











• Discoverability through the website and social 
media

• Metadata compiled by survey area and 
released as part of online tools in PDF format 
and forms part of the quality enhancement 
process. This can include questionnaire as well 
as description of fields and categories. Can 
include methodological and technical notes

• Important to release metadata for reasons of 
transparency and to enhance research



Recommendation for DYB

• Avail pre-publication copy to NSO for checking of 
data

• Send hard or electronic copy of DYB to NSO for 
further dissemination amongst local stakeholder and 
by placing link on NSO website

• Avail customised excel files by theme similar to WPP
• Make available metadata collected from NSO for 

each section of the DYB



THANK YOU


