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WTOTIAEH T FRIFHIE X
WTO Work Programme on

Electronic Commerce definition

B FHARNE~. J8H. EH. HES
A L AN BR 55

“The production,distribution,marketing,

sale or deliver of goods and services by

electronic means ”

AR VO BT RIS E X
The UNCTAD Manual for the Production of Statistics
on E-commerce and the Digital Economy

451813 B EAMUL R NIARTT 2, B35S B F i
HIITHE (OECDHIE XA BIEIZA )

“The Partnership[on measuring ICT for development
recommends collecting data only on orders received or
placed over the Internet,including by email(the latter is

exeluded for the OECD definition) ”

OECD(2009)
D D

WTO(1998)

OECDX T T RIS HIE X UNCTAD(2021)

E-Commerce Definition
for measurement purposes

B ETH TR TR BT BB R ek

AR S5 RISHE BRI F & TN

“The sale or purchase of a good or service, conducted
over computer networks by methods specifically
designed for the purpose of receiving or placing orders ”




BTEE I MIVEERAPP, BUE LT RECH (EDI) A REIITE

Orders made through websites or apps, or electronic data interchange(EDI).

P ELAPP : TEZERIIRE A web i {4 0t s F-HLE il APP

OECDX T H TR 55 HIE X . : . N
E-Commerce Definition for Websites or apps: online store (webshop) or web forms; apps for mobile devices or
measurement purposes(OECD,2009) computers.
AL R A (EDL) o B0 55 RS AR A oL T2l Ag i THp., 040 e i

i E 1A TR T LM EANEST ERPARGEFESZ T

PRI AR AR 55 RO SH E BRI 575 3] EDI:EDI-type order message created from the business system of the customer, such as
The sale or purchase of a good or service, orders received directly into ERP system.

conducted over computer networks by

methods specifically designed for the . . - .
purpose of receiving or placing orders ” AMaFEEITRE, FH, SFEFLRAERE (Wemail, #15) FH4E

AN i

Exclude orders placed by phone, fax, or manually typed messages (e.g. email,

WeChat
B R 00T s T i 3 5 B4, TS0 TP T LTI T 9%,
The goods or services are ordered over computer networks, but the payment and the ultimate delivery of the goods or services
do not have to be conducted online.
LRI 8 W AR . 2K . DA BURFEA A LB R N SR Z R 3EA T o
An E-Commerce transaction can be between enterprises, households, individuals, governments, and other public or private
organizations.




FES5%
Participants

B TR 55 HHRTE
Indicators trﬁt%ma;)% Bchollected

Al
Enterprises

SV FRSHEHES, O3 EEMAPPHES . = MsAPPHE
BRED IR BV B 8

Value of enterprises’ E-commerce sales, including sales through “self-
operating web or app " "'Digital Intermediation Platforms(DIPs)" and

"EDI-type "
FESN NESBF PN PELANHER, W “WF" PAZR, “*
HKEEBA A" MEET
Households or | Value of E-commerce sales by Households or Individuals through
Individuals Digital Intermediation Platforms(DIPs), such as Taobao(# %)
individual seller, or Meituan(3£H]) individual Restaurant
ﬂﬁﬁf%ﬂ;&i&@\,\ it di%AAﬁ B TFRFHES, TEEHEBEMAPPHERS, MER
s AN 2 W _E 35

other public or
private
organizations

Value of public or private organizations’ E-commerce sales, including

sales through “self-operating web or app "*, such as hospital online
roanictratinn
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P%r% ci pzﬁts V\ Ind icato?é?rﬁt%rﬁﬂ a;)%*ggﬁcol lected
HED, UiEEEMEAPPHER . =77 MusiAPPHE
ol ki

Ises’ E-commerce sales, including sales through “self-

Enterprise app "' "'Digital Intermediation Platforms(DIPs)"" and

TR 53

HERTRISETT AT aXRORES, I W ALK, %
REBHA Sellers and

Household Buyers of erce sales by Households or Individuals through

Individua E-commerce iation Platforms(DIPs), such as Taobao({&=E)
, or Meituan(3£H]) individual Restaurant

HFRSHES, TECUEEEMEAPPEHES, MER

BUR A AL/~ 2
EJ&%AA%H‘:’R
Government, an
other public or
private
organizations

lic or private organizations’ E-commerce sales, including

S ough “self-operating web or app "* , such as hospital online
roanictratinn




FES5%E BT RIS RIS
Participants Indicators that may be collect
. H .| Value of E-commerce sales through DIPs
Digital Intermediation | o .
Platforms(DIPs) P S BB A SR P U .
Value of Intermediation fees or commissions earned by DIPs

& ﬁ':EIszJ FERSRE. & EITRSETT R
HEE S Value of On-line order for membership fees or subscription fees
Data-and advertlsmg- from VIP users

driven Digital Y-EWEE) S5

Platforms Value of advertising fees
HAbSCHE R TRSEINS 5EBUGHIRA . #lin, ERHER,
e

Other participants’ income for facilitating E-commerce
Other participants activities , such as livestreaming salesperson ,and delivery

personnel for online orders




i%%ﬁ%////*\\\\\ i F RIS IR
Participants Indicators that may be collect

gl
Digital Inter EE% S C(};ngggje%aées through DIPs

Platfor rmediation fees or commissions earned by DIPs
IR 55 B

B E AN ﬂlﬁ% 114 & LITR%ITRER
HI%L I Ine order for membership fees or subscription fees
Data-and ntermedla_\ry or S
driven supporting 7

Plat service provider rtising fees
of E-commerce HFENNS 5EBUSHBA . Hltn, EEHER,

ticipants’ income for facilitating E-commerce
S, such as livestreaming salesperson ,and delivery
nnel for online orders

Other particl




ERIURE TR FERLAR
Survey on E-commerce Platforms of Key Areas
WEXNSR: BERME T, BRMEST . BRMEFE BRI R

Y APAY
=

Respondents: E-commerce Platforms of Transport, Health, Education,House
sharing

EEEr . ERIEHETRFSH

Key Indicators: E-commerce Transaction Value of key areas

BTHFFELELRREFILAE
Survey on E-commerce Platforms Operation

EEXNR: MEU LB TFRSEE
Respondents: E-commerce Platforms above designated size
EEREW: FEXHRFEA; FERKXBAAH, THRKER
N AEZE
Key Indicators: Intermediation fees or commissions; Number of Sellers
and Buyers of E-commerce Platforms, especially numbers of households or
individual sellers

AR BT F RSB

Survey on ICT usage and E-commerce in enterprises
WENSR: L B4l
Respondents: Enterprises above designated size
FEIEWR: BTRSHESHAN T, B2BMIB2C, MM, HE
P32l A =7 X sl
Key Indicators: Value of E-commerce sales; Breakdowns such as B2B and B2C,
goods and services, self-operating web and DIPs

BRSPS ELAE

Survey on E-commerce Platforms transaction
FEXNR: B ERBETHSTEE (BEEDIRS)
Respondents: E-commerce Platforms (including EDI system) above
designated size
FEIRAT: T RI% S WU, INB2BFIB2C, AR
I ARG R =5
Key Indicators: E-commerce Transaction Value; Breakdowns such as
B2B+B2G and B2C+C2C, goods and services, self-operating web and DIPs

2P _IRETE A ICTHREY;
The 2nd Economic census with ICT Indicators
WEXSR: AR BN
Respondents:All enterprises except agricultural enterprises
FEIEbR: BRI R

Key Indicators: Value of E-commerce sales

AR BB TR IR L A 2
Survey on ICT usage and E-commerce in enterprises
FEXNSR: FEU B4
Respondents: Enterprises above designated size
FEBR: B TRSHES

Key Indicators: Value of E-commerce sales

DA fEBEEEARNAETAE
Special Survey on ICT usage in enterprises
FEXR: A
Respondents: Samples of enterprises
FEIRIR: BT RIS &R

Key Indicators: Value of E-commerce sales

o LITT

SEEE N SR A A N C T bR

Business Annual Survey with newly-added ICT Indicators
AR : HARMI

Respondents: Samples of enterprises
FEE: B TRSHEm

Key Indicators: Value of E-commerce sales




BT RS FEaE:

E-Commerce Platforms Including:

o (Ldlk BEZRMBELAPP, HITHERA RN mEURS, SfFReRIMIE
58 — =L FEE ==k 4k o

o Enterprises’ self-operating website or APP, to sell their goods or services, including
enterprises of Manufacturing Industry and Service Industry, but not including
Financial Industry

o QBFHNVPE, BEFE EXT ML ERITRRZS, FEAHAE R mEURS HBT
AR, tlﬁzﬁxm/r%

* Digital Intermedlatlon Platforms(DIPs) , to operate online interfaces that facilitate, for a
fee, the direct interaction between multiple buyers and multiple sellers, without the
platform taking economic ownership of the goods or rendering the services that are
being sold/intermediated.

« ()MVHIEDIKAEIRZ S, AETEET HEMEAPP, B HFHFERES

 Enterprises’ EDI-type sales, not including sales through DIPs or enterprises’ self-
operating website or APP.




AATEREL L ¥R 55 5 KO 25 B

How to detecting E-commerce Platform list:

o (V@S BB TFREST, BB RS Fa8E ML,
 Through ICT survey, by asking whether they operate website or app
o (2EITMLIE, FKEH L 325 MM EAPP,

* Through webscraping website or app, which have online transaction

o ()ELHAMFIIRBOFE2E, WEFHB. TIEHR.

 Through other Department sharmg such as the Ministry of Commerce , and
the Ministry of Industry and Information Technology.




ERIURE TR FERLAR
Survey on E-commerce Platforms of Key Areas
WEXNSR: BERME T, BRMEST . BRMEFE BRI R

Y APAY
=

Respondents: E-commerce Platforms of Transport, Health, Education,House
sharing

EEEr . ERIEHETRFSH

Key Indicators: E-commerce Transaction Value of key areas

BTHFFELELRREFILAE
Survey on E-commerce Platforms Operation

EEXNR: MEU LB TFRSEE
Respondents: E-commerce Platforms above designated size
EEREW: FEXHRFEA; FERKXBAAH, THRKER
N AEZE
Key Indicators: Intermediation fees or commissions; Number of Sellers
and Buyers of E-commerce Platforms, especially numbers of households or
individual sellers

AR BT F RSB

Survey on ICT usage and E-commerce in enterprises
WENSR: L B4l
Respondents: Enterprises above designated size
FEIEWR: BTRSHESHAN T, B2BMIB2C, MM, HE
P32l A =7 X sl
Key Indicators: Value of E-commerce sales; Breakdowns such as B2B and B2C,
goods and services, self-operating web and DIPs

BRSPS ELAE

Survey on E-commerce Platforms transaction
FEXNR: B ERBETHSTEE (BEEDIRS)
Respondents: E-commerce Platforms (including EDI system) above
designated size
FEIRAT: T RI% S WU, INB2BFIB2C, AR
I ARG R =5
Key Indicators: E-commerce Transaction Value; Breakdowns such as
B2B+B2G and B2C+C2C, goods and services, self-operating web and DIPs

2P _IRETE A ICTHREY;
The 2nd Economic census with ICT Indicators
WEXSR: AR BN
Respondents:All enterprises except agricultural enterprises
FEIEbR: BRI R

Key Indicators: Value of E-commerce sales

AR BB TR IR L A 2
Survey on ICT usage and E-commerce in enterprises
FEXNSR: FEU B4
Respondents: Enterprises above designated size
FEBR: B TRSHES

Key Indicators: Value of E-commerce sales

DA fEBEEEARNAETAE
Special Survey on ICT usage in enterprises
FEXR: A
Respondents: Samples of enterprises
FEIRIR: BT RIS &R

Key Indicators: Value of E-commerce sales

o LITT

SEEE N SR A A N C T bR

Business Annual Survey with newly-added ICT Indicators
AR : HARMI

Respondents: Samples of enterprises
FEE: B TRSHEm

Key Indicators: Value of E-commerce sales




U2013 FE N Contents

ML T, FREEFL., REL MR, BB EEEMERl., f
T REBENNFHITREE N ., RN ERGSIEANBMHRENETRFZS S,

G DL AE 32 5 8100075 75 & B _E LAl s F RIS 32 5 F & o |
Scopes of Statistics E-commerce Platforms(including EDI system) owned by the enterprises above

designated size and the E-commerce platforms with yearly transaction volume above
10 million CNY owned by the enterprises below designated size

ke S HEEE
Frequency of Statistics Monthly survey
HEHE 20234F, 40002 KB THF LS _
Quantity of Respondents | More than 4000 E-commerce Platforms in 2023
EEHFR HTRFX P EELRMERFEERREE
Data Collection Methods | Respondents complete questionnaires through online system
FERZH (FIEEB)

E-commerce Transaction VValue (which includes VAT)

RGN BTE B XG5 H-FEA (B2B+B2G ) XA (B2C+C2C)
FERFEIER Breakdowns by actors, such as B2B+B2G and B2C+C2C

Indicators of Statistics | #3252 BB a8 IREEBIEE35 5

Breakdowns by transaction content, such as goods and services

3L 75 FrE - 6 32 5 8

Breakdowns by seller's registered province




U2073 FEHNZ Contents
G E 5U201%E K
Scopes of Statistics Consistent with U201
PRIA AR HE &
Frequency of Statistics | Monthly survey
HAEHE 20234, 4000 KB FRF5TE _
Quantity of Respondents | More than 4000 E-commerce Platforms in 2023
A, BT R 525 5K ERTF 5 HIR S

Data Collection Methods | Respondents complete questionnaires through online system

FERGRFEA, LM HIA, F5HARSEA

Intermediation fees or commissions

HEERREZE, HEBRRAPE

Numbers of Sellers and Buyers of E-commerce Platforms, especially numbers of
FEA AT households or individual sellers

Indicatorsnof S?a?stics BSSIR IS M, HREH RS, RTS8

Digital trade value, Live E-commerce transaction value, Rural E-commerce transaction
value

BT RSP S RERSEFBIESAGZE, MNAERDL, ERHEER
Employment through E-commerce Platforms, such as ride-share drivers, livestreaming
salesperson




U2025%-U210% FEHNE Contents
‘ B BERMIITES . BBRMETFFE. BERNETHIIEE . ABRMNERLETL S,

gt HEMIRIEE 6. ERRERTS . BT E | |

Scopes of Statistics E-commerce Platforms of Transport, Health, Education, House sharing, Tourism,

Restaurant, Culture
TAE AR HERE
Frequency of Statistics Monthly survey
HEHE 20234F, 600 KM FRHSFE _
Quantity of Respondents | More than 600 E-commerce Platforms in 2023

AR BT R 585 8B dRMERT 5 HR A E

Data-Collecting Methods | Respondents complete questionnaires through online system

FERGEMI , MIPSLIRERSGS B ERKRS, ENIRIEMESEIRE
Breakdowns of E-commerce Transaction Value (the volume is with VAT), such as food
delivery service and in-store catering service, domestic travel and cross-border travel

FEREEEIR
Main Indicators TR SFESRARSHFTLESARE, MMAEER, MEEERE

Employment through E-commerce Platforms, such as delivery personnel for online
orders, network anchor




PE#F Advantage

VS. Survey on ICT usage and E-commerce in enterprises

AR, HERRS
Quantity of Respondents is
smaller, and frequency of
Statistics is higher

TR L AT BB A TR 5 T 8 AR A AE P ER R, WENZRED,
BB R40002 P 5, AEMRER, JTRAEREE, _
Leverage E-Commerce Platforms’ big data and concentration, survey frequency is
hilghfer (m)onthly ), and respondents quantity is smaller (more than 4000 E-commerce
Platforms).

BB MER B
7 9538 By FA

More accurate reflection of
E-commerce transaction value

BFRSFESIT AL E B FRSHER, XERBRRES A AL
ANAR ., DEFBEUT LB FRFSHEN, _ _ _
Include E-commerce sales made by enterprises over designated size, and also include
E-commerce sales made by households or Individuals, and public or private
organizations, and Enterprises below designated size.

B R TR
o8 K EFH
More comprehensive

reflection of E-commerce
platform development

YRS F AT SRR TR 5 F XA RER, W, B FERHERS
RFWA, BFRFEESRREZEAAPE, @875 ERARS MBS
ARS, BRI TRS LR ERR. o

Various indicators related to E-commerce platform can be investigated, such as
Intermediation fees or commissions, numbers of Sellers and Buyers, employment
through E-commerce Platforms, providing a more comprehensive reflection of the
development of E-commerce.

5 R B S B R 5
FIFAEH S

More timely reflection of
new forms and models

%E§%¥é%ﬁ%%&ﬁﬁ%%?ﬁ%@ﬁ%ﬁﬁ%ﬂﬁ,m,E%%ﬁ\E%%ﬁ,

New forms and models of E-commerce platform can be investigated timely, such as
Digital trade, Live-streaming, and Rural E-commerce.




E-Commerce transaction Value

(RTRFKAH)

LA TRFHEE. W, F/0
AN R E R o

Sales through the surveyed platforms made
by the enterprises below designated size. For
example, many small businesses sell through
Taobao.

2 e R B T RISGTEHE . I, BEREK
EHZ,

Sales through the surveyed platforms made
by non-business entities. For example,
hospital online registration.

3 B B R B B E .
Sales through the surveyed platforms made
by overseas enterprises or individuals. For
example, JD and AliExpress provide
different kinds of goods for their overseas
clients.

FARLL_E Al i 2 6 52
PR FRFHES, W, &
R R I AN R SR SE P 4
%gﬁo

Sales made by the enterprises over
designated size through the
surveyed platforms. Take
HUAWEI online mall (E-
commerce platform owned by
HUAWEI) as an example, Both
HUAWEI online mall and
HUAWEI Inc are the survey
respondents.

Sales Through E-Commerce of Enterprises

(il B 7R S5 B R )

LIARLL A V5d o g S 6 58
RHBETRSHERS, LD
BAEHo

Sales made by the enterprises over
designated size through overseas
E-commerce platforms, such as
Amazon or Shein.

2 L) b Al i oAt oR R A
BB SE PR T R 5 B A
Sales made by the enterprises over
designated size through un-surveyed
platforms.



E-Commerce Transaction Value

(BTRFZHH)

HF R 4738 & B SR BEE S B RETT At S R B G T AR IMA TR

E-Commerce current year data disseminated through Statistical Bulletin on National Economic and Social Development of
the People's Republic of China

https://www.stats.gov.cn/sj/zxfb/202402/t20240228 1947915.html

LT R 5 R o B A AR i i 53R (P E R T RIS RE ) XA

E-Commerce current year data also disseminated through China E-commerce Report announced by the Ministry of

Commerce of the People's Republic of China
http://dzsws.mofcom.gov.cn/article/ztxx/ndbg/202306/20230603415404.shtml

TR 3 5 8Uh LB EE B R GiH R E R B R X S AR

E-Commerce historical data disseminated through National Database of the National Bureau of Statistics

https://data.stats.gov.cn/easyquery.htm?cn=C01




E-Commerce Transaction Value

(RTHRFXHH)
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